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WWII Airport Memorial Grand Opening

The gallery was packed at the Humboldt County Airport for the unveiling of the long-awaited World War IT

Veteran's Memorial. Over 200 community members showed up to honor and support our local veterans who
served in World War II.

(Clockwise from top left: An Honor Guard member opens the ceremony, Steve Justus giving a commemorative
speech, a Coast Guard representative and Artist Kathrin Burleson, the local chapter of the DAR, the crowd
awaits the ceremony, Clarke Director Ben Brown shows a community member how to navigate the kiosk.)

September 8—October 1
THE WHIPPING MAN

October 27—November 19
THE TAMING
OF THE SHREW
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Stories from the Clarke Reaches Outside Markets

Drawing upon the rich history of Old Town in Eureka, California, the three-part Stories from the Clarke
television series is now being shown on nearly a dozen PBS affiliates! Confirmed PBS affiliated stations include
KVIE (Sacramento), KVCR (Palm Springs/San Bernardino), KLCS (Los o
Angeles), KCSM (San Mateo), KIXE (Redding), KRCB (Rohnert Park), KSYS
(So. Oregon, Medford), KNME (Albuquerque, NM) and KET (Lexington,
KY), with many more hopefully following suit. “I'm pleased that this series,
documenting aspects of our local history, is of interest in other markets...it’s a
nice validation of the project!” says Bill Morrill, Host/Project Manager.

The groundbreaking three-part television series, available for purchase at

the Clarke Historical Museum, focuses on the museum, our local maritime
heritage, and the heyday of the once bustling waterfront district. Part 1:

“The Clarke Collections” discusses the world renowned collection of Native
American objects from the Northwest region; Part 2: “Old Town Days and
Nights” examines the legacy of Old Town Eureka’s bar and brothel days and
its colorful past as a wide open working man’s town; Part 3: “Good Times in
a Port City” highlights the history of 19th century local shipbuilding and our
fisheries heritage, as well as the local music and dance band scenes, spanning
multiple eras and musical trends from the 1930’s until 1990. This important series not only highlights local
history but helps to promote our region.

The series will air again locally on KEET 13 later this year.

For more information, please contact Project Manager Bill Morrill at 707-499-6762 or the Clarke Historical
Museum at 707-443-1947, http://www.clarkemuseum.org.

Living History Day Provides Glimpse into Humboldt’s Past

Those who attended Living History Day got a chance to experience a glimmer of Humboldt County history,
drinking draft root beer in a Victorian-era pharmacy setting, chatting with a soldier from Fort Humboldt
and handling a variety of touchable historical objects throughout the museum. This event was sponsored by
Provident Credit Union and Lost Coast Brewery.

(Left to right: Historian Ray Hillman serves draft root beer to attendees; Representatives from Provident Credit
Union; Historian Bill Kohse entertains children dressed in period attire with tales of Fort Humboldt.)
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Thank You New & Returning Members

Wendy Wahlund Rusty & Alverna Moore Jimmy & Julia Johnson
Georgann Coeur Humboldt Gem & Mineral Society Anita & William Hilfiker
Dee & Hans Gerstacker Carl & Leanna Ulrich Ron Schoenherr
Belinda Zander Steve Bischoff Larry Marshall
Larry Swingseth Julie Osborne Elaine Skelly
Mary Romaidis Betty & Wayne Graham Evelyn Waters
Janice Yeater Paul Taylor Jake Wuoltee
Hal Larson Gary Nothstein Lori Toomas

Memorial Donations

John and Sandra Winzler in memory of Steve Mitchell
Gary and Janice Albee in memory of Al Alora

Danny Slack in memory of Lynn Wellman

Effective and affordable advertising
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Humboldt Historian. Available now at magazine

the Humboldt County Historical Society, (707) 497-6056

Eureka Books, and Northtown Books. www.TodavsSr.com/Advertise.html
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Make me a Clarke Friend!

As a Friend You Receive:

10% discount in Museum Gift Shop
10% discount at Eureka Books on Local Books
Newsletter Updates
Special Event Invitations

Free Admission to the Clarke Museum

Make checks payable to:
Clarke Historical Museum
240 E Street
Eureka, CA 95501

Name:

| CLARKE MUSEUM

Membership Levels:
Silver Circle ~ $1000+
Clarke Circle 500
Benefactor 250
Patron 100
Sponsor 55
Family 30

Student/Senior 20

Address:

City: Zip: Phone:

Email:

Use My Credit Card

Exp. Date: / VISA

Card #

MC

Signature:

The Clarke is a not-for-profit Public Benefit Corporation

EIN# 94-1651124




